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Introduction

Why an Identification
and Design Program?

Distinctive, meaningful, and
consistent visual identity and graphic
communications will inform, inspire
and then activate our audiences —
both emotionally and physically.

It will help them to see, understand,
and remember us, and cause them
to act.

Communications that are consistently
well-executed will help build our
reputation and persuade others to
embrace our mission.

Our Program
Objectives

Build greater awareness of Catholic
Charities and greater engagement
from potential partners, donors, and
clients.

Create a “Best-in-Class” identity for
Catholic Charities.

Elevate Catholic Charities’ visual
identity to communicate relevance (a
21st century organization), expertise,
scale, and spiritual grounding in a
deepened awareness of our shared
humanity.

Educate audiences of Catholic
Charities mission, experience,
services, and expertise.

Educate audiences of the needs of
people, families, and communities in
the Chicago area who are suffering,
overlooked, and vulnerable.

Create communications that are
more aligned with our mission, as
well as more engaging, poignant, and
grounded in witnessing our shared
humanity.

Create emotional responses

among readers and viewers of our
communications—focus on their souls.
Inspire the practice of mercy, create
compassion in peoples’ hearts.

Provide a way for people in need to
access the organization.

Have all communications work
efficiently, effectively, and
harmoniously to create a strong
collective impact.

Words and Phrases
That Guide Our
Program

Simple

Fresh
Modern
Expert

Clear
Accessible
Best-in-class
Aesthetically pleasing
Professional
Human
Engaging
Connected
Dedicated
Responsive
Collaborative

Inspiring

Joy

Mercy

Faith

Hope

Warmth

Compassion

Talented

Scale/breadth

Big shoulders
Community-based
Advocates

Rooted in faith
Challenging indifference
Serving everyone
Appeal to both Gen Z and Millennials

Appeal to donors



Basic Elements of Identification

Our new logotype has both strength
The LOgOtype and spirituality.

The sturdy upper case letters provide
a stable base from which the symbol
ascends.

The cruciform can also be used
independently as a decorative
identifier (see pages 6 and 7).

The revitalized logotype signals
a revitalized, stronger, more
contemporary Catholic Charities.

Generally the type is black and the
cruciform is red (PanTone® 199C);
however, other color variations can be
found on pages 4 and 5.

Joy
Faith

... Inspiration
Hope

CATHOLIC” CHARITIES

Archd|@cese of Chicago

Strength
Stability s
Scale

Big Shoulders



Basic Elements of Identification

; The logotype has three variations Digital files of all versions of the
LOgOtype Ve rsions which provide great deal of flexibility logotype are available at
and can be applied to a variety of brandtools.catholiccharities.net.
configurations (horizontal, vertical,
and round).

While the horizontal version is the
most widely used, the compact and
vertical versions allow greater impact
within limited spaces.

Horizontal Version

CATHOLIC’ CHARITIES

Archdiocese of Chicago

Compact Version Vertical Version

CATHOLIC CATHOLIC
CHARITIES CHARITIES

Archdiocese of Chicago Archdiocese of
Chicago



Basic Elements of Identification

Logotype Versions
(B&W)

PanToNe® 199C red is the official color
of the cruciform; however, in one-
color printing, a 50% tint of black

is preferable. Solid black can be
substituted when necessary.

Digital files of all versions of the
logotype are available at
brandtools.catholiccharities.net.

with 50% tint of black in the cruciform

CATHOLIC’ CHARITIES

Archdiocese of Chicago

CATHOLIC
CHARITIES

Archdiocese of Chicago

CATHOLIC
CHARITIES

Archdiocese of
Chicago

solid black

CATHOLIC/ CHARITIES

Archdiocese of Chicago

CATHOLIC
CHARITIES

Archdiocese of Chicago

CATHOLIC
CHARITIES

Archdiocese of
Chicago
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Logotype Versions
(Reverse)

with red cruciform

CATHOLIC' CHARITIES

Archdiocese of Chicago

all white

CATHI][IC CHARITIES

Archdiocese of Chicago

When the logotype is reversed out of Digital files of all versions of the
black, a solid dark color background, logotype are available at
or a photograph, the name should be brandtools.catholiccharities.net.

white and the cruciform can be either
199C red or white.

CATHOLIC
CHARITIES

Archdiocese of Chicago

EATH[][I[Z

CHARITIES

Archdiocese of Chicago

CATHOLIC
CHARITIES

Archdiocese of
Chicago

.

CATHOLIC
CHARITIES

Archdiocese of
Chicago
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i it A signature is the combination of the The informal signature “Catholic
Slg nature \/a riations Catholic Charities name and Charities” is always typeset in Graphik
the cruciform. Bold, and “of the Archdiocese of
Chicago” is always typeset in Graphik

There are two variations of
signatures—formal (locked up) and
informal (separated).

Light.

Formal: The three “locked-up” logotypes

CATHOLIC CHARITIES  CATHOLIC CATHOLIC
CHARITIES CHARITIES

Archdiocese of Chicago Archdiocese of
Chicago

Informal: The name and the cruciform are separated but on the same surface. Their size and
distance from each other may vary.

Catholic Charities of the Archdiocese of Chicago




Basic Elements of Identification

The formal (locked up) versions of

the logotype are used most often to
identify the organization. However, on
certain items where a more decorative
approach is desired, the cruciform can
be separated from the name as long

Signature Variations

as both the name and the cruciform
appear on the same surface. In these
cases, "Catholic Charities" is always
typeset in Graphik Bold and "of the
Archdiocese of Chicago" is always
typeset in Graphik Light.

Formal:

Examples of the three “locked-up” versions of the logotype.

Eﬂh[‘HI]lI[':ZhEHGARITI £S CATHOLIC]

CHARITIES

Archdiocese of Chicago

CATHOLIC
CHARITIES

Archdiocese of
Chicago

Informal:

Examples of the name and cruciform used as separate elements
(but always on the same surface).

Catholic Charities of the Archdiocese of Chicago ‘

Catholic Charities of the Archdiocese of Chicago




Basic Elements of Identification

Type and Typography

The primary typeface used for most
printed and electronic materials is
Graphik. We use three weights—Light,
Regular, and Bold.

Graphik Light is used for copy that is
12 point and larger. Graphik Regular

is used for copy that is 11 point or
smaller. Graphik Bold is generally used
for titles and subtitles or for emphasis.

There are three secondary typefaces
for editorial use and for use in special
instances—Plantin Regular, Graphik XX
Condensed, and Chiswick Headline
Italic.

Plantin MT Regular is for editorial
applications such as Spirit Magazine
and multi-page newsletters.

Graphik XX Condensed can be used
when special emphasis is needed for a
short statement, such as on billboards
or banners.

Chiswick Headline Regular Italic

may be used only for very special or
stylish occasions such as galas and for
holiday greetings.

Links to all of these type fonts
can be found at
brandtools.catholiccharities.net.

Graphik Light

abcdefghijklmnopqgrstuvwxyzABCDEF1234567890

Graphik Regular

abcdefghijklmnopgrstuvwxyzABCD1234567890

Graphik Bold

abcdefghijkimnopqgrstuvwxyzABC1234567890

Plantin MT Pro Regular (editorial use only)

abcdefghijklmnopqgrstuvwxyzABCDEFG1234567890

Graphik XX Condensed Bold (special use)

ahcdefghijklmnopgrstuvwxyzABCDEFGHIJKLMNOPQRSTUUWXY1234567890

Chiswick Headline Regular Italic (very limited use)

abcdefotighkinmopgrstuvwxyzABCDEFI254507590
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Ty pe P nd Typog ra phy The family of typefaces act as “voices” is used, but at times, in order to be

and can perform like a choir, with each  heard, we may need to speak more

\/OiCGS voice having a specific tone and role. assertively (Graphik XX Condensed).
It's important to use the proper voice And, in certain very special instances,
for each situation. In most cases a we may choose to speak very softly

simple, conversational voice (Graphik)  and elegantly (Chiswick Italic).

Voice Typeface Tone
Alto (Graphik Light) Conversational/Informational
Tenor (Graphik Regular) Conversational/Informational

Baritone (Graphik Bold) Sturdy, Vigorous

Editorial Use Only

Mezzo (Plantin Regular) Conversational/Editorial

Special Use

BASS (GRAPHIKXXBOLD)  STRONG, ASSERTIVE, AUTHORITRTIVE

Very Limited Use

Soprano  (Cliswick lalic)  Special, foyous, Elegarnl
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pages 11-16). Using all capital letters
should be avoided (except in special
instances such as publication titles,

billboards, and banners).

Type should generally be set flush left,
ragged right and in upper-and lower-
case—in most cases using the layout
grids developed for the program (see

Type and Typography
Style

Example of 12-point Graphik Light Example of 12-point Plantin Regular

Our mission and values are based on the firm Our mission and values are based on the firm

foundation of Catholic Social Teaching, a
collection of themes developed in papal and
other writings over the course of the Church’s
history. These themes include the belief that
human life is sacred; that all humans have
inherent dignity, rights and responsibilities;
that social structures like marriage and the

foundation of Catholic Social Teaching, a
collection of themes developed in papal and
other writings over the course of the Church’s
history. These themes include the belief that
human life is sacred; that all humans have

inherent dignity, rights and responsibilities; that

social structures like marriage and the family

CATHOLIC/CHARITIES

Archdiocese of Chicago

Free Trauma Trainings

Do you work with youth affected by violence?

Do you want to learn about how trauma influences
our community?

Do you want to learn skills to work with traumatized youth?

The Community Based Violence and Prevention Program provides free
customized trauma trainings that focus on community violence.

Trainings are available in both Cook and Lake County.

Trainings are provided to schools, community members, organizations,
hospitals, and more.

If you are interested in free trauma training, contact:

Gina Young, LPCP

Clinical Manager for the Community Based Violence Intervention and
Prevention Program

773 677 3384

gyoung@catholiccharities.net

www.catholiccharities.net

CATHOLIC] |

CHARITIES

Archdiocese of Chicago

September 2021

This Issue

Articles

Cover Story:
The Many Faces of Grief

‘Ut magnis sus dest
voluptate pero quia vene
S€ Pel i 2

Moloreiunt hicipicius sed
ma doluptur.........cceeevnennnn 3

Temperc idelest ute num
SUNTO TeM .o, 4
Monthly

Reicium fugia nobitis.

Fugiat magnim eatior .....

OBELISK

Loving Outreach to Survivors of Suicide

The Many Faces of Grief

Ut ate experemqui que num
volut vellorum eosam fugiam
faccat mos ium aut incium, eum
a por suntotatiam et, cum illati
vellenimil iumquame dolut et
facerferum lici blam repudit
occabor eseque re pelit lab in
comnis sus quo con pedis aut
quo berruptur moluptas venihic
atincia muscimu stius.

Luptae. Facestis sequi blabore
ptiam, ullaborem aut res
dolorem nemporatur? Uptae
voluptur serchilla quis eatur
mod ut ut ulluptate experovit et,
occuptatatia dit quis dendae non
cullia pa aut et est, vendae prero

Asperspis duciet
Explici aesequam...................9

Assum veniame....

Sentotaque sam

Nonsectet omnitibus .

The LOSS Program

Loving Outreach to Survivors
of Suicide

721 North LaSalle Street
Chicago, IL. 60654
312.655.7283
catholiccharities.net/loss

ia illupta nobis
aut vellaudae remque nonsequ
iderovi debiscius maiore, vollaut
atiuntium con non nimintur,
ipsaept atusae.

Ignimagnatem rest assunte

ipid quos reruntem qui venda
dolupiet quam lam nihillitis dolor
simusdam sinus doluptaspis
eossusam excea qui remped
experch iliciis etus, as de nos

ex eicipic ipsumqu asperfe
runtoritem excea volest,
optatempe dolorem facerum et,
odi cusae doluptatet exceratis
quid eum qui cum exerum fuga.

Udaerchil eum solore dolor
moluptassum etus quae sum nos
restrum ut utem quam que la
viduntur, ut officipici dercium
facest, unt eossedit exero veliquae

nullatis dipsum ut voluptae
voloribus sitaque volor aut

fuga. Suntiat inullautam vercias
doluptium explaboriam eost, tor
sum aut autaes sitia nis etus quam
eicaectaquam et laborrum es

eum etur, quaspel igenia arition
sequame eos qui renis nonsequis
sitas esti num qui ullab ipicte nihil
maximag nisquate nobitaquam

My husband and I were
both grieving, I openly
and he silently. I went to
a support group...he kept
things to himself. Luckily,
our love is very strong...
Our bond grew stronger.

eossi bearunto moditi dolum
duntius dendi quas quid quid

ea ea con et iument, sequia

aut et odia destem fuga. Aquas
estrum nis sequam es exceaque
sequoditati rempore quas
elluptiae doloribusda dolest, sam
qui cus ut quia quid estruptas

ea ipicium arunt laut ipsum lat
pora veliquunte samendisi nullupt
atius.

Et que si quos ide odiam fugit
offictumquia que cus dolupta

tioriae num facest, nessequunt,
aris eatquis ut ventisc ipsapedit
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Page Layout Grids

8" x 11" 3-column grid

To cause greater organization of
information and greater unity among
our printed communications, a series
of layout grids have been created

for the most popular sizes of printed
materials (also see pages 32, 34, 36,
and 39).

Each grid indicates the default size
and position of the logotype.

Digital files of all full-size
grids are available at
brandtools.catholiccharities.net.

4 pi
7% pi
8%" x 11" 4-column grid
4 pi
7% pi
814" x 11" 2-column grid
4 pi
7% pi
4 pi 13 pi
8 pts
4 pi 10 pi 1
pi
s pi 3pi 5% pi 3pi
4 pi
o 3pi 12% pi 1 12% pi 3pi 3pi 17 pi 3pi
pi
3 pi 3 pi

5%" x 8%2" grid

3%" x 8%2" grid
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Page Layout Grids
8" x 1" 3-column

The horizontal version of the Catholic
Charities logotype is located in its
default position (centered at the top of
the cover page), but may be replaced

with a different version of the logotype
or repositioned if necessary.

Digital files of all full-size
grids are available at
brandtools.catholiccharities.net.

Shown at 75% actual size 12 pi
4 pi
72 pi
4 pi 13 pi 1 13 pi 1 13 pi 4 pi
8 pts pi 8 pts pi 8 pts

4 pi
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Page Layout Grids
8" x " 4-column

The horizontal version of the Catholic
Charities logotype is located in its
default position (centered at the top of
the cover page), but may be replaced

with a different version of the logotype
or repositioned if necessary.

Digital files of all full-size
grids are available at
brandtools.catholiccharities.net.

Shown at 75% actual size 12 pi
4 pi
7% pi
4 pi 10 pi 1 10 pi 1 10 pi 1 10 pi 4 pi
pi pi pi

4 pi
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Page Layout Grids
8" x 1" 2-column

The horizontal version of the Catholic

Charities logotype is located in its

default position (centered at the top of

the cover page), but may be replaced

with a different version of the logotype
or repositioned if necessary.

Digital files of all full-size
grids are available at
brandtools.catholiccharities.net.

Shown at 75% actual size 12 pi
4 pi
72 pi
4 pi 21 pi 1 21 pi 4 pi
pi

4 pi
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Page Layout GridS The hquzontal version of the .Ca.thollc with a dlffgrent version of the logotype
- o Charities logotype is located in its or repositioned if necessary.
5" x 8%, default position (centered at the top of

Digital files of all full-size
grids are available at
brandtools.catholiccharities.net.

the cover page), but may be replaced

Actual size 9% pi
5% pi 3pi
3 pi 12 pi 1 12)% pi 3pi
pi

3 pi
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Page Layout GridS The hquzontal version of the .Ca.thollc with a dlffgrent version of the logotype
. 1 Charities logotype is located in its or repositioned if necessary.
3%" x 8% default position (centered at the top of

Digital files of all full-size
grids are available at
brandtools.catholiccharities.net.

the cover page), but may be replaced

Actual size 9 pi
5% pi 3pi
3 pi 17 pi 3 pi

3pi
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Photographic Imagery

Photography and other imagery
should be or feel real—not staged,
phony or corny.

Images should be as dramatic and
emotional as possible and should tell
stories rather than serving as simply
position holders or space fillers.
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Formatting

All of Catholic Charities’
communications should feel familiar
but not the same. The viewer should
inherently know that a printed or

digital piece is from Catholic Charities.

All printed communications should be
produced using one of the available
grids (see pages 11-16, 30, and 32).
Typography is generally set flush left
and ragged right (see pages 8, 9, and
10).

In most cases the Catholic Charities
logotype is centered at the top of the
cover page. However, when space is
limited, one of the other versions of
the logotype may be used (see pages
3-5 and 34). Also, on several special
pieces the Informal Signature may

be used (see pages 6 and 7). Special
permission from the Vice President of
Communications is needed to use the
Informal Signature.

Catholic Charities of the Archdiocese of Chicago
721 North Lasalle Street

Chicago IL 60654

3126557002 F 312.655.0605
catholiccharities.net

+5 T

CATHOLIC CHARITIES

o AT

blossoms
of hope
brunch

30th Annual LOSS Brunch
Sharing Peace, Hope, and Love
Benefiting the Loving Outreach
to Survivors of Suicide

(LOSS) Program

Sunday, July 18, 2021
Drury Lane
Oakbrook Terrace, lllinois

Annual
Meeting

[ZIITHl]lIlii CHARITIES

Archdiocese of Chicago

2021 Annual Report

Help Us Help.




Applications

Letterhead

Size: 82" x 11"

Address Block: 8/12 Graphik Regular
and Bold with old style numerals

Shown at 75% actual size

Paper Stock: Neenah Classic Crest,

Avalanche White 24# writing, Smooth

1 pi

3 pi

7 pi

Catholic Charities of the Archdiocese of Chicago
721 North LaSalle Street

Chicago IL 60654

T 312.655.7002 F 312.655.0605
catholiccharities.net

1p6 i

6 pi
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Second Sheet

Shown at 75% actual size

Size: 82" x 11"

Paper Stock: Neenah Classic Crest,
Avalanche White 24# writing, Smooth

1 pi

3 pi

1p6 i
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#1 O Envelope Size: 9%" x 4%" Paper Stock: Neenah Classic Crest,

. # writi
Address Block: 8/12 Graphik Regular Avalanche White 24# writing, Smooth
and Bold with old style numerals

Shown at actual size

ipi

*e O
=T,
(o]

Catholic Charities of the:Archdiocese of Chicago
721 North LaSalle Street
Chicago, IL 60654

2 pi 8 pi
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M onarc h Letterhead Letterhead Size: 74" x 10%"

and Envelope

Envelope Size: 7" x 3%"

Address Block: 8/12 Graphik Regular
and Bold with old style numerals

Shown at actual size

Paper Stock: Neenah Classic Crest,
Avalanche White 24# writing, Smooth

9pib

2 pi7

1pi3

4pi9

5 pi

Catholic Charities of the Archdiocese of Chicago
721 North LaSalle Street

Chicago IL 60654

T 312.655.7002 F 312.655.0605
catholiccharities.net

1 pi

4pi9

721 North LaSalle Street
Chicago, IL 60654




Applications

Business Cards

Shown at actual size 7 pi 1

Size: 31" x 2"

Address Block: 7/10 Graphik Regular

Paper Stock: Neenah Classic Crest,
Avalanche White 100# cover, Smooth

and Bold with old style numerals

1pi6

Amy L. Aurelio, M.A. @
Administrative Assistant Coordinator
Communication

Catholic Charities of the Archdiocese of Chicago
721 North LaSalle Street
Chicago IL 60654
T 312.655.7010
urelio@catholiccharities.net.....

1pi6

Angel Gutierrez, MPA ©
Vice President
of Institutional Advancement

Catholic Charities of the Archdiocese of Chicago
721 North LaSalle Street

Chicago IL 60654

T 312.655.7508 C 312.339.4715
agutierrez@catholiccharities.net

1p6
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Note Cards B o Sk Nesra e Gt
Address Block: 7/10 Graphik Regular ’
and Bold with old style numerals

Shown at actual size 7 pi 1
1pi6 :
§J'lmy L. Aurelio, M.A. © Angel Gutierrez, MPA ©
Administrative Assistant Coordinator Vice President
Communication of Institutional Advancement
Catholic Charities of the Archdiocese of Chicago Catholic Charities of the Archdiocese of Chicago
721 North LaSalle Street 721 North LaSalle Street
Chicago IL 60654 Chicago IL 60654
T 312.655.7010 T 312.655.7508 C 312.339.4715
urelio@catholiccharities.net agutierrez@catholiccharities.net
1pi6
1p6
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Mailing Envelopes
and Mailing Labels

Shown at actual size

Sizes: 54" x 34" to 14" x 11"

Address Block: 9/13 Graphik Regular
with old style numerals

Paper Stock:

Mailing Envelopes: White kraft
Mailing Labels: FASSON Crack’n Peel
Multi-Print Digital 60# Premium Bright
Uncoated

Regardless of envelope size, all elements are the same size and have the same corner positioning

4 pi

rchdiocese. of Chicago

1pi 6

CATHOLIC' CHARITIES

21 North LaSalle Street
Chicago, IL 60654

572" x 32" mailing label

4 pi
" A]_Hﬂllc CHARI“[S ...............
"
rchdiocese of Chicago
1pi6
721 North [aSalle Stréet
Chicago, IL 60654
3 pi 12 pi
3 pi 12 pi
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General Purpose Size: 9" x 12"

FO|der Address Block: 8/12 Graphik Regular

with old style numerals

Shown at 50% actual size

Paper Stock: Neenah Classic Crest,
Avalanche White 130# cover, Smooth

15 pi
9 pt

4 pi

1 pi

back

4 pi

3p6

ATHOLIC CHARITIES

‘Archdiocese of Chicago

front

T NoMH LaSalle Street
Chicago IL 60654

T 312.655.7002

F 312.655.0605

catholiccharities.net
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News Release

Shown at 75% actual size

Size: 8%" x 11"
Title: 22-point Graphik Light

Address Block: 8/12 Graphik Regular
and Bold with old style numerals

Paper Stock: Neenah Classic Crest,
Avalanche White 24# writing, Smooth
or

244# multi-use white standard office
laser paper

M pi 3 pi

4 pi

3 pi

ews

721 North LaSalle Street
Chicago IL 60654

catholiccharities.net

T 312.655.7002 F 312.655.0605

Catholic Charities of the Archdiocese of Chicago

1p6

6 pi
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Email Signature

Type: 10-point Arial Bold and Regular

Logo: 174 pixels wide

Social media icons may be added to
email signatures as shown.

They must be linked to the current
corresponding Catholic Charities
social media accounts.

Name O. Person

Title of Person

Catholic Charities of the Archdiocese of Chicago
Department Name

Street Number and Name

City, State ZIP

tel 312.534.1234
cell 312.534.1234

CATHOLIC’ CHARITIES

Archdiocese of Chicago

0006

Notice:

The information contained in this email and any document
attached hereto is intended only for the named recipient(s).
If you are not the intended recipient, nor the employee or
agent responsible for delivering this message in confidence
to the intended recipient(s), you are hereby notified that
you have received this transmittal in error, and any review,
dissemination, distribution or copying of this transmittal or
its attachments is strictly prohibited. If you have received
this transmittal and/or attachments in error, please notify me
immediately by reply email and then delete this message,
including any attachments.

All lower case, followed by two spaces;
include numbers as needed/appropriate.

Type onereturn after text block, then insertimage.

Logotype is recommended but not required

(use 174-pixel-wide GIF).

Logotype will appear in HTML formatted email, but notin
Plain Text or Rich Text.

Type tworeturns after the logotype, then insert social media
icons (OPTIONAL). Use 23-pixel-wide GIFs, spaced four letter
spaces apart; link each one to its current archdiocese social
media channel.

Type onereturn after the social mediaicons OR the Catholic
Charities logo, then copy and paste confidentiality statement
into your email signature.

Confidentiality statement is not required but may be used as
necessary.
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F| Size: 84" x 11" Type sizes and formats may vary but
yers \
) all flyers must be produced using one
(USl ng type on |Y) of the 8%" x 11" grids (see pages 11-14).
©
Shown at 75% actual size 12 pi

4 pi

7p6 i

our community?

CATHOLIC’ CHARITIES

Archdiocese of Chicago

Free Trauma Trainings

Do you work with youth affected by violence?

Do you want to learn about how trauma influences

Do you want to learn skills to work with traumatized youth?

‘Gina Young, LPCP

The Community Based Violence and Prevention Program provides free
customized trauma trainings that focus on community violence.

Trainings are available in both Cook and Lake County.

Trainings are provided to schools, community members, organizations,
hospitals, and more.

If you are interested in free trauma training, contact:

Clinical Manager for the Community Based Violence Intervention and
Prevention Program

773 677 3384
gyoung@catholiccharities.net

www.catholiccharities.net

4 pi

4 pi
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F| Size: 84" x 11" Type sizes and formats may vary but
yers \
] all flyers must be produced using one
(Wlth phOtO) of the 814" x 11" grids (see pages 11-14).
©
Shown at 75% actual size 12 pi

4 pi

CATHOLIC' CHARITIES

Archdiocese of Chicago

7p6 i

Proyecto para mamas del

Condado de Cook

/Estads embarazado o eres una mama

a la espera de un juicio?

El Proyecto para mamas del Condado de Cook

de Caridades Catdlicas ofrece servicios a madres*
a la espera de un juicio que han sido liberadas

a la comunidad.

*madres elegibles hasta 6 meses después del parto

*:Monitoreo del Desarrollo infantil

El Proyecto para mamas del Condado de Cook apoya a estas madres a través de:
Servicios para el hogar y en el sitio » Consejeria y apoyo conductal

Manejo de casos * Apoyo a la salud
* Intervencion en casos de crisis

Para obetener mas informacion, llama al 312.948.6003

www.catholiccharities.net

4 pi

4 pi
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Brochure Cover
Examples

Shown below is a variety of brochure
covers each created using the design
guidelines in this manual.

Catholic Charities of the Archdiocese of Chicago

Legacy of Hope
Mass

Monday, September 27, 2021

Catholic Charities St. Vincent Center
721 North LaSalle Street, Chicago

Celebrant
Rev. Gerard Kelly, CM.

m"ﬂu?/ﬁ_mmm CATho
A 4

Centlry s

:~\~:“-_

1#6%3

..................

Friday, October 8, 2021
Michigan Shores Club
Wilmette

I«IM{HI![I!’IOEI!ARHI[S

blossoms
of hope
brunch

30th Annual LOSS Brunch
Sharing Peace, Hope, and Love

Benefiting the Loving Outreach
to Survivors of Suicide
(LOSS) Program

Sunday, July 18, 2021
Drury Lane
Oakbrook Terrace, lllinois

104th
Annual
Meeting

!IALHI][I[;!PH{ARHIES
2021 Annual Report

Help Us Help.
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Brochure Cover
Examples

with grid overlays

Note that on the “Gala of the Arts”
piece, the grid has been modified to
accommodate a white border.

The grids used to develop each
brochure cover is overlaid to illustrate
alignments.

(Catholic Charities of th

rchdiocese of Chicago

CATHOLIC CHARES

mondoceseotoneaso | |0 || Aedeseseotpnbawe | || Achdiocese

Legacy ¢

f Hope

Mass

27

[721 North LaSalle Street,

(Celebrant
Gerard Kelly. CM

(Catholic Charities St. Vinge|

21

it Center
icago

esents

riday, October 8,202

Michigan Shores Club
Wilmette

r

llﬂllillllﬁ %NAR“I[S

blosson

NS

brunch

of hope

130th Annual LOSS Brunch|
Sharing Peace, Hope, and

Benefiting the Loving Outregcl
0 Survi of Suicide

Love

Sunday, July 18, 2021
Drury Lane
j0akbrook Terrace, lllino|

s|

Annua Help Us Help.
Meeting




Applications

33

Brochure Interior

Layouts

Shown below is a variety of layouts
for brochure interiors. Layouts may
vary widely, but grids and typography
guidelines must be maintained.

Shown at approximately 21% actual size

We Change Lives
by Getting Help to Seniors in Need

You Change Lives
by Supporting Our Programs
All Year Long

Catholic Charities was privileged to serve 80,316 seniors and
improve their lives during Fiscal Year. Lorem ipsum dolor sitoui
amet, onsectetur adipiscing elit, sed do eiusmod tempor inci

ot e Do e e

didunt ut labore etdolore magna aliqua. Ut enim ad minim venia

quis nostrud exerci tation ullamco laboris nisi utaliquip exeahrtak

commodo consequat. Duis aute irure dolor in reprehe derit in
voluptate velit esse cillu mdolore eu fugiat

Dot cupacuiticadesrint

el 47 Gt s atah Ot vl b g shau. e 20 fer J—
fhts e ad it s e e e s o, 0 o Wl an o o e drk
o v o o ,W, s ww,,,, e g 450 6o oo G Mo s UKo ot pll s Excoptont

et s

gt

vy

nonprtduntin i i e s

s m pitreensti

Akl desran ol Aot s e s ‘.m,.m o o

Isborum eeane drt s s Crenisa | iy

3 4

Building
Hope

prite—y

4

Catholic Charities Investment in Housing
and Wraparound Services

Affordable
Housing

Catholic Charities Housing Programs

frr =
e oo o
ol voluptate” Vel osse il
= e T
‘S drsr
= et
o Lo Toenioan Gonimadrini oo e
o sam e e ot
o e
oo v win
oo do
e e s
o i i
Ve s ik door e il paraur, et o i, e o s s eI o s s
G o oo
ottt
Catholio Cherites Housing ullme laborl il utsllquip ex = et (LT
ea comm odo consequat. tetur adipiscing elit, sed d d = = _— S
tepor incididunt ut labore et dol ore magna aliqua. Ut enim ad [ — N
minim veniam, quis nostrud exercitation ullamco laboris isi —_— —
utaliquip ex ea commodo has consequat. Duis aute irure dolor in i S o
re rehe ullamco laboris nisi ut aliquip ex ea comm odo conseq oot T e
tetur adipiscing elit, sed do eiusmod tepor incididunt. g T EEIL
oo ==
Tl acobbors CrErT
Secommods o T o
g it o wer eadmE
s 7

“Laboris nisi ut aliquip ex ea com
consequat. tetur adipiscing elit,
sedoy eiusmod tepor incididuntut
laborera consequat. Tetur adipisa
cing elit, sed eiusmod tempor
incididunt ut laboreet lore mazn
ballqua( enim ad minim *

Sketch of the new St. Vincent's Centennial Garden Order Form

Catholic Charities
Lorem ipsum dolor sito
Ui amet, onsectetur
adipiscing elit, sed dok!
eiusmod tempor incitin
didunt ut labore etd

olore magna aliqua,

Ut enim ad minim venia
quis nostrud exerci tion
ullamco laboris nisi
utaliquip exeahrtakco

Brick Engraving Info
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Brochure Interior
Layouts with
grid overlays

Shown at approximately 21% actual size

The grids used to develop each of the
brochure interior layouts is overlaid
to illustrate typography and image
alignments.

We Change Lives You Cliange Lives

niors in Need by Supporting Our Program;

+,

All Year Long

ng Fiscal Year. Lorenf {psum dolor sitoui
cing elit, sed do eiumod tempor inci

re magna aliqua. Ut grfim ad minim venia
lon ullamco laboris nis utaliquip exeahrtak
Duis aute irure dolor 1] reprehe derit in

Ju mdolore eu fugiat

315 senors and oo atpa ety

ot cipa it desrune

it

I oy [—
eyl ey e

sty

vl rtimcupa
ot i it 10 G0 s B desrr ol ot e s dole i epihosorly | domlncubeaut i

lea comm odo ddnsequat. tetur adipiscing elit, seq

. T it . et
o s fomoo ekt o | et hicng s s
3 a s
s Investment in flousing s
o e o
o s koo [Catholic Chariflas Housing ullardo laboris nisi uf dliquip ex
q

epor incididunt gt labore et dol gre magna aliqua) Ut enim ad

flip ex ea com

ipiscing elit,

or incididuntut

t. Tetur adipisa
od tempor
rget lore mazn
iminim *

=l

quis nostrud exerci tion

ullamco laboris nisi
s

Brick Engraving Info

[—

minim veniam, filis nostrud ullamco latoris isi
taliquip ex ea ¢ammodo has contequat, D: dolorin
rehe nisi ut aliglip mir| ddo conseq
etur sed do eiusmdd tepor incididrt
Tnco o T
Soeng o foado s
riogees oot T
3 7
Catholic Charities ketch of the new St. Vifcerlis Cpntennial Garden rder Form
Lorem ipsum dofor sito
ui amet, onsectetur
adipiscing elit, sed dok! =
eiusmod tempor incitin =
didunt ut labore etd
olore magna aliqua. o
Ut enim ad minim venia —
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Brochure Back

Examples

Shown at 50% actual size

8%" x 11"

Type:

8%" x 11" - 8/12 Graphik Regular
5%" x 84" - 7.5/11 Graphik Regular
3%" x 84" - 7/10 Graphik Regular

4 pi

3p6

Archdiocese of Chicago

CATHOLICCHARITIES

VNG LaSalle Strest
Chicago IL 60654

T 312.655.7002

F 312.655.0605
catholiccharities.net

3%" x 8%"

3 pi

3 pi

ATHOLE CHARITIES.

#rchdiocese of Chicago

5" x 812"

3 pi

3p3

CATHOLIC: [‘.'H'[\'RITI‘ESE””"

Archdiocese of Chicago

4 pi 1 pi

7217 North LaSalle Street
Chicago IL 60654

T 312.655.7002

F 312.655.0605
catholiccharities.net

3pi

9pi6

1'Nont LaSalte Street
Chicago IL 60654

T 312.655.7002

f 312.655.0605
catholiccharities.net

3pi

9 pi
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Newsletters

Shown at 75% actual size

Size: 84" x 11"
Type:

Masthead - 87 point Graphik Light
Subititle - 11 point Graphik Bold

Date - 11 point Graphik Light

Main headline - 31 point Plantin MT Pro

Regular

“This Issue” - 18 point Plantin MT Pro

Regular

Bold

Body - 11/13 Plantin MT Pro Light
Pull Quote - 15/20 Plantin MT Pro Light

12 pi 8

13 pi 8

i 4 pi
1 ®

Archdiocese of Chicago

September 2021 Loving Outreach to Survivors of Suicide

L]
This Issue The Many Faces of Grief
Articles ‘Ut ate experemqui que num nullatis dipsum ut voluptae
volut vellorum eosam fugiam voloribus sitaque volor aut
Cover Story: faccat mos ium aut incium, eum fuga. Suntiat inullautam vercias
. el
The Many Faces of Grief a por suntotatiam et, cum illati doluptium explaboriam eost, tor
Ut magnis sus dest vellenimil iumquame dolut et sum aut autaes sitia nis etus quam
voluptate pero quia vene facerferum lici blam repudit eicaectaquam et laborrum es
YR 1S TR 2 occabor eseque re pelit lab in eum etur, quaspel igenia arition
. L comnis sus quo con pedis aut sequame €0s qui renis nonsequis
Moloreiunt hicipicius sed quo berruptur moluptas venihic sitas esti num qui ullab ipicte nihil
ma doMuPLUr....covvveeiersinnnneee. 3 atincia muscimu stius. maximag nisquate nobitaquam
zf:;s)efgrildele“ TS (T 4 Luptae. Facestis sequi blabore
............................ tiam, ullaborem aut res
‘Monthl l;.olorem nemporatur? Uptae My husband and I were
CLdiyy voluptur serchilla quis eatur both grieving, I openly
Reicium fugia nobitis............. 6 mod ut ut ulluptate experovit et, .
. . . occuptatatia dit quis dendae non and he Sllenﬂy’ I went to
Fugiat magnim eatior ............ 7 cullia pa aut et est, vendae prero a support group.. he kep1t
Asperspis duciet.................... 8 quaspedia illupta nobis maximpos . . .
.. :aut vellaudae remque nonsequ thll’lgS to himself. LUCklly
Explici aesequam................... 9 éid.erov'i darkeus mai_or_e, velllen our love is very strong. ..
Assum veniame ................... 10 atiuntium con non nimintur,
ipsaept atusae. Our bond grew stronger.

Sentotaque Sam...........cceunn.. 11

. Ignimagnatem rest assunte

Nonsectet omnitibus ........... 2 ipid quos reruntem qui venda eossi bearunto moditi dolum
dolupiet quam lam nihillitis dolor | ‘duntius dendi quas quid quid
simusdam sinus doluptaspis ea ea con et iument, sequia
eossusam excea qui remped aut et odia destem fuga. Aquas
experch iliciis etus, as de nos estrum nis sequam es exceaque
ex eicipic ipsumqu asperfe sequoditati rempore quas
runtoritem excea volest, elluptiae doloribusda dolest, sam
optatempe dolorem facerum et, qui cus ut quia quid estruptas
odi cusae doluptatet exceratis ea ipicium arunt laut ipsum lat

The LOSS Program " . . ..

. . quid eum qui cum exerum fuga. pora veliquunte samendisi nullupt
Loving Outreach to Survivors ‘ s,
of Suicide ‘Udaerchil eum solore dolor
721 North LaSalle Street moluptassum etus quae sum nos Et que si quos ide odiam fugit
Chicago, IL 60654 restrum ut utem quam que la offictumquia que cus dolupta
312.655.7283 viduntur, ut officipici dercium tioriae num facest, nessequunt,

N catholiccharities.net/loss facest, unt eossedit exero veliquae | aris eatquis ut ventisc ipsapedit
4 pi

13 pi 8

Contents Headings - 11/13 Graphik
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o i Spirit magazine is being completely manual. However, the use of the grid,
Spl rit M agaZI ne redesigned. Visual guidelines for that typography, and imagery still follow
Covers publication are separate from this these guidelines.

Shown at 37% actual size

Spring 2021 Catholic Charities
Vol 24| No 6 of the Archdiocese of Chicago

[DOIT

In this Issue | When in Rome lIn this Issue | When in Rome

Spring 2021 Catholic Charities
Vol 24| No 6 of the Archdiocese of Chicago

In this Issue | Giving a Voice to Those In Need
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Spirit Magazine
Interior Pages

Spirit magazine is being completely
redesigned. Visual guidelines for that
publication are separate from this

Shown at approximately 21% actual size

Contents

We Fullfill the Church’s Role
in the Mission of Charity

3 Sely lounProsdent and Chit Exocutive Officer
W Pl he Churcv ol nthe Wision of Charkty

4 GivingaVoiceto Thoseneed
9 parih Profle: OurLdyof PorpatulHolp | Glenviow
18 Easay|Galfs Jouney.

16 Foundation, Corporst,and Governmant Partnerhips
7 Board Relation and Mission Engagement

“We all respond to our peers. There
needs to be trust and some sense of
shared experience...So, it is important
to hire from the community you
are serving..Our clients are the best
authors of their experiences and
their progress.”

L#M:s

an

consequat. Duis

T o .
Excepteur sint

non proident.”

Giving a
Voiceto
Those g

in Need “

43

manual. However, the use of the grid,
typography, and imagery still follow
these guidelines.

Legal Assistance Builds Trust
and Empowers Clients

Three Ways to Give
a Voice to Those in Need

Government Relations Lift Up
Voices and Share Expertise

Catholic Charities fulfills its mission of charity by
providi i and pr ional services
to anyone in need, but just as important, it is the
voice for those who have no voice—the vulnerable
and those without access to power. This issue looks
at Catholic Charities programs and initiatives that
help us empower the less fortunate in society.

West Side Mental Health Center
Tailored to the Community It Serves

“Laboris nisi utali

inreprehe derit

Putting Faith into Action

None of us is as
important as all of us.

s'/
J

iy

quip ex ea commodo
consequat. Duis

involuptate veli

Events and Volunteers

Upcoming
Events
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Spirit Magazine
Interior Pages
with grid overlays

Shown at approximately 21% actual size

Shown are examples of how
typography and images for

interior page layouts are placed on
the 8%" x 11" 3- and 4-column grids.

Contents

We Fullfill th

a

Church’s Rg

T

in the Missig

of Charity

“\We all respond to bir peers. There
needs to be trust and some sense of
ishared experience.,So, it is important|

\consequat. Duis

Pt

their progress.”

o hire-from th ity
lare serving...Our cients are the best ? "

non proident.
lauthors of their experiences and -

L#Mﬂ

an

Legal Assist|

a

nce Builds Trust

and Empo!

e

rs Clients

(Catholic Charitieq fulfills its missign of charity by

P and pr 1 services
to anyone in need, but just as i it is the
oice for those who have no voi h 1 bl

land those without access to power.This issue looks
jat Catholic Charjties programs and initiatives that
help us empower the less fortunate in society.

L

Laboris nisi ut ali

Three Ways fto Give Government|Relations Lift Up est Side Mental Health Center Putting Faith|into Action
a Voice to Those in Need oices and Share Expertise ailored to the Community It Serves

iin reprehe derit

None of us is as
important as all of us.

Events and
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consequat. Duis
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PowerPoint Standard
4:3 Grid (10" x 7%")

Shown at 70% actual size

Standard 10" x 7%" PowerPoint
presentations are developed on a

4 x 4 unit grid with a 2" border on all
sides. The Catholic Charities logotype
is used on the front page; its size and
position is indicated within the grid.

The typeface used for PowerPoint
presentation is Arial Regular

with Arial Bold. PowerPoint
templates are available at
brandtools.catholiccharities.net.

'yzll

'yzll

1/2"

‘yzll
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PowerPoint
Widescreen 16:9 Grid
(13%" x 7%")

Shown at 50% actual size

A widescreen 13%" x 7%" format may
also be used. Presentations are still
developed on a 4 x 4 unit grid with a
%" border on all sides. The Catholic
Charities logotype is used on the front
page; its size and position is indicated
within the grid.

The typeface used for PowerPoint
presentation is Arial Regular

with Arial Bold. PowerPoint
templates are available at
brandtools.catholiccharities.net.

-yzll

‘yzll

1/2"

-yzll
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POWGI’PO] Nt Exa m p|eS Cover pages for PowerPoint aII.presentatlons s.hou.ld be created
presentations may vary and can using the 4 x 4 unit grid.

(Standard—
Title Pages)

Shown at 35% actual size

use colors and images; however,

Title of the PowerPoint

Title of the PowerPoint
Presentation

Date of the Presentation

Date of the Presentation

Presentation
Date of the Presentation
E!‘lt'!!i'!?l CHARITIES
Title of the
PowerPoint
Presentation

[‘:‘l\T‘Hll'lI‘CwCHﬂRITIES

Title of the PowerPoint
Presentation

Date of the Presentation

: Ti”"tle of the PowerPoint
Presentation

Date of the Presentation

PowerPoint
Presentation

Date of the Presentation

CATHOLETCRARITS

IZMHI][I[Z’ CHARITIES

of Chicago
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PowerPoint Examples

(Standard—
Interior Pages)

Shown at 35% actual size

Interior pages for PowerPoint my vary
widely, however they should be all
organized by using the 4 x 4 grid and

consistent typography. The number
of type sizes used within a single
presentation should be minimal.

2021 Program Updates

A new team and new opportunities

Year One June 2021 |

Three-year Agenda

June 2022 June 2023

Title of the PowerPoint Presentation

Agniendi gentur sapis am fugit rerae. Et
omniminis volor aceatis dolor ad quam es
quassit fuga.

Et pe eatur reptassit omnim as dolo cone
corem quatibus etur a volorenit qui ommo
odit unt quam nulparum alignihicia
nectemodit dolorecatur.

Ut rerspel luptatum aut officianto offic tem
reprerumquam lignam et am sus num, officit
alitem incidis di sit haritem esti te pa
voluptatus.

June 24, 2021

Title of the PowerPoint Presentation

Sustain and strengthen core operations

Envision, articulate and build support
for strategic realignment of how we
serve Vision 2030

June 24, 2021

Our Foundation

A “Yes! And!” to our mission statement

Mission Opportunities

Serve, accompany, and engage

Our reason for being:

Title of the PowerPoint Presentation

¢ Serve and accompany the vulnerable, the suffering, and the overlooked.

* Strengthen and empower people, families, and communities.

* Celebrate the value of each person; foster an awareness of our shared humanity;
challenge indifference.

June 24, 2021

Blossoms of Hope Virtual Event
Agniendi gentur sapis am fugit rerae. Et
omniminis volor aceatis dolor ad quam es
quassit fuga.

“Monday Morning Reflections”

Et pe eatur reptassit omnim as dolo cone
corem quatibus etur a volorenit qui ommo
odit unt quam nulparum alignihicia
nectemodit dolorecatur.

Meals on Wheels Drivers Needed
Ut rerspel luptatum aut officianto offic tem

alitem incidis di sit.

Title of the PowerPoint Presentation

reprerumquam lignam et am sus num, officit

Conversations with Catholic Charities
CEO and Board Chair: 5 sessions
scheduled

Agniendi gentur sapis am fugit rerae. Et
omniminis volor aceatis dolor ad.

Diversity, Equity, and Inclusion Task
Force: Mar. 15 Events

Et pe eatur reptassit omnim as odit unt
quam nulparum alignihicia nectemodit
dolorecatur.

Revitalize Our Call to Serve: Feb. 4
discussion update
Rerspel luptatum aut officianto office tem.

June 24, 2021

+_

COVID Update:

Employee Vaccinations

2016-2021: Five-year big picture

Program revenues down 5%; expenses roughly flat; losses up 47%

Shots underway and tracking about
to begin

Program is optional. Retain the right to
make mandatory if necessary.

Rollout began 1/19 with emails to
employees

In March, plans to:

— Track responses (anonymously)

— Bolster messaging and create
enthusiasm

Title of the PowerPoint Presentation

e Why Get Vaccinated?

To Protect Yourself, Your Coworkers, Your
Patients, Your Family, and Your Community

efenses againt COVID-19 n this faclity and in your
153 team efort. Anc you a a ey part o that defense.

You your coworkers,patients, and fay.

28 o -
e P

il

Itallstarts
with you.

June 24, 2021

www.cde gov/coronavirus/vaccines

2016

2021 5-year change %

Program revenue $ 175,867,832

Direct expenses $ 180,342,533

Shared expenses $ 15,730,919

$ 166,833,351 $(9,034,481)

$ 179,972,901 (369,632)

753,464

Total expenses $ 196,073,452

Net surplus/(deficit) $(20,205,620)

Title of the PowerPoint Presentation

$
$ 16,484,383 $
$

$ 196,457,284 383,832

$(29,623,933) $ (9,418,313)

June 24, 2021
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W b t The new website is currently under of guidelines is being developed for
enslte .
) development. All layouts shown here the website.
(La N d INg Pa g e) are for position only. A separate set
®0@® @ccon x o+ o
<« C @ xd.adobe.com/view/c9650f01-e612-4727-8b30-bdc17b63530d-9¢36/fullscreen o »@ :

cnmuuc’cunmn[s SN

Archdiocese of Chicago

Partnering with mission-driven people and organizations to
Serve and accompany people in need
Empower families and communities
Celebrate our shared humanity

NG

L .

L]

=4

Jonathan Ramiriz
Finds a New Home .,

(More) i |

®0@® @ccon x 4+ o

€« C @ xd.adobe.com/view/c965001-e612-4727-8b30-bdc17b63530d-9¢36/2fullscreen * »@ :

EATHI][IE’EHARITIES Q

Archdiocese of Chicago

Partnering with mission-driven people and organizations to
Serve and accompany people in nheed
Empower families and communities
Celebrate our shared humanity

-d |,
li_ : il

<9 .5

Jonathan Ramiriz
Finds a New Home

(More)
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W b t The new website is currently under of guidelines is being developed for
enslte .
development. All layouts shown here the website.

(| Nnter I or Pa g eS) are for position only. A separate set

C/CHARITIES

of Ch

Partnering with mission-driven people and organizations to Partnering with mission-driven people and organizations to
Serve and accompany people in need Serve and accompany people in need
Empower families and communities Empower families and communities
Celebrate our shared humanity Celebrate our shared humanity

Jonathan Ramiriz - Jonathan Ramiriz
Finds a New Home Finds a New Home

(More) § ! : - (More)

Partnering with mission-driven people and organizations to Partnering with mission-driven people and organizations to
Serve and accompany people in need Serve and accompany people in need
Empower families and communities Empower families and communities
Celebrate our shared humanity Celebrate our shared humanity

e \ & - 1 e 1 ‘ -

« & <&
Jonathan Ramiriz - Jonathan Ramiriz. -
Finds a New Home Finds a New Home

(More) ! . (More)

csrca —— R ) cerca 5041 F D@

EQTHUFIFCJ‘FHRRITIES Q EﬂTHﬂ;II;’CHﬂRITIES Q

Partnering with mission-driven people and organizations to Partnering with mission-driven people and organizations to
Serve and accompany people in need Serve and accompany people in need
Empower families and communities Empower families and communities
Celebrate our shared humanity Celebrate our shared humanity

.'TJ L;‘Q i - y : i -

Jonathan Ramiriz - Jonathan Ramiriz
Finds a New Home. Finds a New Home.

(More) : ()
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; Because viewers have only a few use for copy since it is very bold
Billboard Exampl : .
boa d d p es seconds to see a billboard, their and impactful. There are no grids
design and message should be established for billboards but each
extremely simple and to the point. should be simple and unique.

The typeface Graphik XX is often

DUR GOAL: ASSIST ANYONE IN NEED
cnmulﬁ/ﬁmeEs

Archdiocese of Chicago

WE'RE THE BEST DEFENSE AGAINST POVERTY

EATH[][IE’ CHARITIES

Archdiocese of Chicago

CATHOLIC/CHARMIES

Archdiocese of Chicago
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Banners

Shown at 10% actual size

18"

Archdiocese of Chicago

Dimensions: 31" x 83"

CATHOLIC) CHARITIES

Banners should be strong and simple,
used to emphasize a concept or a
theme. Multiple images and complex
messages should be avoided.

18"

cnmuuc’cunmnfs

Archdiocese of Chicago

COMMUNITY SUPPORT.
HOUSING.
EDUCATION & EMPLOYMENT. ™
FOODAND NUTRITION +
wp Sumsﬁnsmnnx..

- Q"‘

\

[

I

- (
’
} |

catholl jes. net\

SERVICE I’RIWII]ER,
ADVOCATE,
THOUGHT LEADER,

catholiccharities.net



Applications

48

\/an Graphics We use several types of vans;

therefore, a single standard of
identification will not work on all
of them. Shown below is a generic
vehicle that displays the logotype

lIllTHI]lI[ZJ ﬁHARITIES .

Archdiocese of Chicago

and cruciform in an optimal manner.
Individual graphic specifications
will need to be developed for each
vehicle type.

CATHOLIC/CHARITIES

Archdiocese of Chicago
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Signs

Comprehensive specifications for
signage are currently being developed
and will be added to this manual upon
completion.

All sign proportions and type sizes are
based on dividing the width of a sign
by four and extending that module
downward.

The number of modules needed

for the depth of a sign can vary
depending on the amount of
information needed for that sign or the
height needed for the sign.

Square signs should be used as often
as possible.

CATHOLICCHARITIES

Archdiocese of Chicago

St. Joseph
Child Development
Center

Care for Children Ages 3 to 12

Hours: 7:00 am to 6:00 pm
Phone: 773.927.2524

_CATHOLIC" CHARITIES

rchdiocese of Chicago

St. Mary of Celle
Family Center

Entrance

e

CATHOLICCHARITIES

Archdiocese of Chicago

Holbrook
Counseling Center

Archdiocese of Chicago

CATHOLIC/ CHARITIES

ATHOLIC/ CHARITIES

rchdiocese of Chicago

ATHOLIC/ CHARITIES

rchdiocese of Chicago

Madonna

Fr. Augustus Tolton
Peace Center

House
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Gifts, Gear, and
Jewelry

Gifts, gear, and jewelry can range
from pencils to backpacks. These
items speak for the quality of Catholic
Charities and should themselves be of
high quality. Jewelry items may display

CATHOLIC' CHARITIES

Archdiocese of Chicago

CATHOLIC
CHARITIES

Archdiocese of
Chicago

— e

the cruciform without also including
the Catholic Charities name. No item
should be produced without prior
approval from the Vice President of
Communications.

P10

(ZﬂTH[llI[IJ CHARITIES

Archdiocese of Chicago
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H There is a significant difference Everyone in our organization must
B_ra nd" Bra nd | ng' d nd between “brand” and “branding.” work together every day to create
Sim pl |C|ty “Brand” is not just our logotype—it’s a positive brand. This can only be

accomplished when everyone is
mindful of how we look, what we say
and how we say it, what we offer,
and how we perform for our various
publics.

more about what surrounds our
logotype: our environments.

Brand is a cumulative perception created by all of the “environments”
in which we and our name live...
physically, verbally, socially, and spiritually.

Branding is all the activities needed to create and maintain
appropriate “‘environments.”

Some of our “environments" are:

our services,

products (objects, artifacts, gifts),

places (buildings, workspaces, exhibits, atmospheres),
print (brochures, ads, stationery, forms, signs),

digital (website, banner ads, emails),

language (speech, vocabulary, tone), and
people/culture (spirit, attitude, energy, experiences).

Finally, a few things to consider when
developing messages, services, and
communications for Catholic Charities.

Eliminate the unnecessary so that the necessary may speak.

Hans Hoffman

Make everything as simple as possible, but not simpler.

Albert Einstein

Brand reflects the mission and values of an organization.
Branding demands discipline.

Brand is earned.



